
Sanyo Group Sustainability Report 2008 Questionnaire

CSR Dept., Corporate Communications Headquarters, SANYO Electric Co., Ltd. at
FAX +81-6-6994-6831

Thank you for reading our Sustainability Report 2008. We would find it very helpful if you would kindly fill in this form and send it back to us 
by fax. We will utilize your information to improve our environmental and social activities and produce even better reports in the future.

[Ease of understanding (Comprehension)]　A: Easy to understand  B: Understandable  C: Difficult to understand

[Evaluation of activities] 　A: Very good  B: Average  C: Poor

1. Please give your opinion/impression/evaluation regarding the environmental and social related activities of 
Sanyo Group.

2. If you have any request regarding an item that you think should be included in future reports and/or 
expectation regarding Sanyo Group’s environmental and social activities, please enter them here.

Male / FemaleSex Age

□ General consumer　□ Corporate environmental/CSR manager/staff　□ NGO/NPO member　
□ Sanyo business partner　□ Student　□ Sanyo stockholder　□ Public agency / Governmental body　
□ School, Research/Education institution　□ Local resident of a community where a Sanyo office is located
□ Other（　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　　）

Thank you very much for your cooperation. We would also like to ask you to provide us with the following information.

Your Position as Report Reader：
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Business Strategy and Sustainability

Environmental Report

Social Responsibility Report

CSR Activities Outside Japan

Environmental Mid-term Strategy

Overview of the Environmental Impact of the 
SANYO Group

Improving Customer Satisfaction
Aiming for higher quality

Providing Information to Customers
Placing Importance on Customer Dialogue

Creating Supportive Workplaces
Occupational Health and Safety

Impartial and fair transactions
Strengthening partnerships

Dialogue with Local Communities/ Corporate Contribu-
tion together with Society/ Grants and Donations

Environmental Action Plan

Making All Products Environmentally Conscious

Prevention of Global Warming

Controlling Waste Generation and Recycling 
Resources

Fair Employment/Promoting Diversity

Proper Management of Chemical 
Substances and Emission Reduction
Environmental Management System/ 
Environmental Accounting

Features: Product Creation to Help Realize a 
Sustainable Society

Features: Human Resources Development to Become a "Lead-
ing Provider of Environment- and Energy-related Products"
Management 
(Corporate Governance/ Compliance/Risk Management)

Creation of Environmentally-conscious Products
Promotion of Product Recycling

CSRアンケート表＿200×282mm



Result of the Sanyo Group  Sustainability Report 2007 Questionnaire Survey
The following is the result of the questionnaire 
survey on Sanyo Group Sustainability Report 
2007 (published in September 2007). We have 
utilized our readers’ valuable feedback to pro-
duce the Sustainability Report 2008 and improve 
the Group’s environmental and social activities. 
Thank you very much.

1. Could you understand the Sanyo Group’s environmental and social activities?
And, how do you evaluate them?

Your position as the reader of Sanyo Group 
Sustainability Report 2007

2. Major opinions and impressions received regarding the Sustainability Report 2007 and 
Sanyo Group’s environmental and social activities and our response to them

General consumer
47％

Corporate environmental/
CSR manager/staff

21％

Student 16％

School, Research/
Education institution
11％

Other 5％

○Due to the fact that some environmental data is given for only one year and there is no data given for previous years it is difficult to 
make any judgment regarding an activity.
→For data that is deemed to be the most important in regards to each environmental activity, every effort has been made to 

display data from previous years so that comparison is possible. To find past data which has not been included please refer to 
previous issues on the website.

○Regarding occupational health and safety, don’t you think that you need to include the number of recurrence prevention measures taken 
and evaluation based on the level of disaster?
→From FY 2007 risk assessment for occupational health and safety was implemented. We are now considering providing informa-

tion about the activities etc. promoted based on the results of the assessment.
○I want Sanyo to participate even more in community activities.
○I would like to see pictures of Sanyo interacting with communities, if available.
→Sanyo promotes social contribution activities focusing on environmental conservation, youth development, and employee volun-

teer activity support, which are once again reported in “Sustainability Report 2008.” An increased amount of information about 
Sanyo’s overseas activities is also provided.

○I want Sanyo to continue to develop products friendly to the environment and children and to be involved in activities to serve the envi-
ronment and children.
○I want to see Sanyo make even more environmentally-conscious products.
○Please continue your activities related to environmental conservation, human resource utilization, and community support, and develop 

products consistent with them.
→To facilitate the understanding of Sanyo’s effort to create environmentally-conscious products, in “Sustainability Report 2008” 

we included the feature “Product Creation to Help Realize a Sustainable Society” and also introduced as many of Sanyo’s 
environmentally-conscious products as possible.

Vision and Strategy

Key Issues

Management

Targets and Achievements/Environmental Management

Environmental Accounting

Overview of the Environmental Impact of the SANYO Electric Group

Making All Products Environmentally Conscious/Environmentally-conscious Product Design

Top-level Environmental Products

Prevention of Global Warming

Waste Reduction and Recycling

Proper Management of Chemical Substances and Emission Reduction

Improving customer satisfaction/Providing information to customers

Placing importance on customer dialogue

Fair employment/ Promoting diversity

Creating supportive workplaces

Occupational health and safety

Dialogue with local communities/Corporate contribution together with society/
Grants and donations
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（%）
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（%）

[Ease of understanding (Comprehension)]
■ Easy to understand　■ Understandable
■ Difficult to understand

[Evaluation of activities]
■ Very good　■ Good　■ Average　
■ Not very good
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