We are committed to becoming an indispensable
element in the lives of people all over the world.

The Sanyo Group carries out its business activities in cooperation with
various stakeholders, including customers, business partners,
employees, stockholders, investors, local communities, NGOs, and
NPOs. Surrounding this is the irreplaceable global environment, with

which we must live in harmony.

In order to fulfill its social responsibilities, the Sanyo Group must carry
out its business activities from a sound management foundation, while
maintaining good communication with its various stakeholders. It has
the responsibility to not only realize sustainable growth for the
company, but also contribute to the development of a sustainable
society. Sanyo needs to implement measures in all its processes to
help protect the global environment, and thereby minimize its burden

on the planet.

The following is a report on the management structures and initiatives
that are considered important for the Sanyo Group to fulfill its social

responsibilities.

Increasing
corporate value

Initiatives to address social issues
Customers Emp|oyee5
Global environmental protection, social contri-

bution activities, etc.

Helping to create a prosperous society through business activities

Environmental measures, development of Stockholders
renewable energy products, providing high and investors
quality products and services, and providing
value and satisfaction to customers, etc.

Business partners

B Foundation for business activities
Local communities NGOs/NPOs

Corporate governance, internal control, com-
pliance, and risk management, etc.
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